


GRASSROOTS/EXPERIENTIAL MARKETING

Grassroots & Grass Stains

e Event sampling

¢ League naming rights

e Digital promotion

e Email promotion

® Discounts & coupons

e Gift cards

e Social event sponsorships

e Contests and sports award sponsorship

e Uniform sponsorship

6]




/ Bax & Firo Grill

4 OFFICIAL
7 LEAGUE SPONSOR

Bar & l“iﬂﬁﬂ:
TICIA
b glﬂﬂﬂ spoNsoR

CUSTOMIZED SOLUTIONS

You Call The Play.
We’ll Make It Work.

Sportsvite develops and manages experiential marketing
programs that are easily scalable and repeatable in any market

e Select leagues partners based on location, sport, gender, ability
e Select campaign elements based on your brand objectives
e Select ROI metrics and then let us deliver

Marketing programs balance deep, meaningful integration that
allows brands to connect, engage and activate players with a
passion for sports.
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The event has been canceled.

Basketball Scrimmage of the
Century Ya'll!

Captain's Note: The lo<ation has been
changed to Malcolm X Park. Sorry for the late

SOCIAL MEDIA

Social Sports Meet Social Media

Sportsvite has developed recreational sports applications on
multiple social media platforms

e Integrated Facebook Connect on Sportsvite.com and brand
partner micro-sites

e Developed “Sportsvite Stack-Up” Facebook Application

e Launching iPhone apps in 2010

e Local and personalized Sportsvite Weekly email newsletter
Wrecksports Blog: wrecksports.com

Twitter: twitter.com/Sportsvite

Facebook: Facebook.com/pages/Sportsvite/6807824898
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PROVEN RESULTS

ROI Is The New MVP

e Drive local retail sales —we’ll do the tracking

e Add value to something people already enjoy: they will love you
for it!

¢ Brand trained sampling teams
e Track coupon and gift card redemption
e Full reporting and metric measurement

® Program execution recaps, budget and ROl analysis
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POWERADE College Intramurals

Steal, Pass, Basket

Sign up for news and updates

CASE STUDY

Powering College Intramurals

e Sportsvite partnered with CBS College Sports to build, activate
and manage a college intramural online community

e POWERADE is title sponsor since 2007. Additional brand
partnership opportunities available

¢ 55 college campuses including USC, Georgia, Ohio State,
Arizona and Texas

e Website functionality includes ability to organize teams, track
schedules and results, connect with other players

e Over 25,000 photos and 2,000 videos uploaded by students
each month

¢ Facebook Connect, twitter integration and campus rep blog
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SPORTSV
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SPORTSVITE BRIAN

BRIAN LITVACK
Sportsvite.com

Biz Dev, Marketing and
First Baseman

p: 646-660-9414

Sporsvite Profile
http://sportsvite.com/players/littyhoops
twitter: @sportsvite

Facebook
http://www.facebook.com/pages/
Sportsvite/6807824898

Sportsvite

460 Park Avenue South
4th Floor

NY, NY, 10021

CONTACT INFORMATION

The Front Office

Sportsvite (www.sportsvite.com) is a leading online community
for active adults, serving the 110 million Americans that play
sports and engage in fitness. Sportsvite is a unique social
network because it is utility driven, locally oriented, activity based
and engages passionate recreational athletes in a distinctly
digital manner. Sportsvite has been featured as the top social
network for recreational sports in Time, New York Times, MSNBC,
Entrepreneur, Maxim, Sports lllustrated, Fox News and ABC News.
Sportsvite works with the premier sports & local media companies
including ESPN, CBS College Sports and Internet Broadcasting and
has secured advertising from top flight brands including American
Express, Powerade, Kellogg’s, Coors and Corona.
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